ISPAI

Industry Template: Video Games

(Note: This is not intended to be a comprehensive example for any one industry. Rather, this is to be used as a starting point to define industry
domains, representative knowledge bases within a particular domain, and sample solutions that could be called for by a Consumer. Unsure
where to begin? Start here and expand. Have a better idea? Start there and run with it. Either way, you build it, you own it. We simply make

owning your knowledge possible.)

Here’s the breakdown for Video Games, using the same structure of domains, high-impact knowledge
bases (KBs), and multi-domain combinations.

1. Video Games Domains and Categories of Content

Below are potential domains for Video Games, with representative categories of content for each
domain:

1. Game Development and Design

o Categories: Game Engines, Game Mechanics, 3D Modeling, Game Scripting, Level
Design, Character Design, Animation, User Experience (UX) Design.

2. Game Publishing and Distribution

o Categories: Game Launch Strategies, Platform Distribution (Steam, PlayStation, Xbox,
Nintendo), Indie Game Publishing, Game Licensing, Digital Rights Management (DRM),
Game Updates and Patching.

3. Mobile Game Development

o Categories: Mobile Game Engines, In-app Purchases (IAP), Mobile Game Monetization,
Ad-supported Models, Cross-platform Development, Mobile Game User Interface (Ul).

4. Esports and Competitive Gaming

o Categories: Tournament Management, Game Streaming, Player Recruitment, Esports
Teams, Sponsorship Deals, Event Organization, Live Streaming Platforms (Twitch,
YouTube).

5. Game Monetization and Revenue Models

o Categories: Freemium Models, In-app Purchases, Pay-to-play, Microtransactions,
Subscription-based Models, DLC (Downloadable Content), Game Merchandise Sales.

6. Artificial Intelligence in Gaming



10.

11.

12.

13.

14.

15.

o Categories: Al-driven NPC Behavior, Al in Game Balancing, Al for Player Interaction, Al in
Procedural Content Generation, Predictive Analytics for Player Behavior, Machine
Learning in Game Design.

Virtual Reality (VR) and Augmented Reality (AR) in Gaming

o Categories: VR Game Development, Immersive Gameplay Design, AR-enhanced
Experiences, VR Controllers and Devices, Cross-platform VR/AR Integration, Mixed
Reality Gaming.

Game Marketing and Community Engagement

o Categories: Social Media for Game Marketing, Content Creators and Influencers,
Community Building, Fan Engagement, Pre-launch Hype, Beta Testing Communities,
Game Reviews and Critiques.

Game Testing and Quality Assurance (QA)

o Categories: Bug Testing, Playtesting, Game Debugging, Quality Assurance Tools,
Automation in Game Testing, Beta Testing, Player Feedback Integration.

Game Analytics and Player Insights

o Categories: Player Behavior Analytics, Game Engagement Metrics, Retention Metrics,
Monetization Insights, Real-time Analytics, Game Performance Tracking, Player
Segmentation.

Cross-platform Game Development

o Categories: Multi-platform Optimization, Cross-play Support, Porting Games Between
Platforms, Mobile to Console Adaptation, Cloud Gaming, Cross-platform Multiplayer.

Game Streaming and Cloud Gaming

o Categories: Cloud Gaming Infrastructure, Streaming Latency Optimization, Game
Streaming Platforms (Stadia, GeForce Now), Subscription-based Cloud Gaming, Game-
as-a-Service (GaaS), Streaming Audience Engagement.

Indie Game Development

o Categories: Indie Game Funding, Crowdsourcing, Independent Game Engines, Indie
Game Marketing, Community Engagement for Indie Developers, Game Jams, Indie
Publishing Platforms.

Player Experience and Game Accessibility

o Categories: Player Feedback Systems, User Interface (Ul) Accessibility, Game Difficulty
Adjustments, Localization for Global Audiences, Cross-cultural Design, Assistive
Technologies for Gamers.

Blockchain and NFTs in Gaming



o Categories: Blockchain-based Game Assets, NFTs (Non-fungible Tokens), In-game
Economies, Tokenized Game Rewards, Digital Asset Ownership, Crypto Integration in
Games, Play-to-earn Models.

2. Examples of High-Impact Knowledge Bases for Each Category
Here are five high-impact knowledge base examples for each domain in Video Games:
Game Development and Design
1. Game Engine Platforms for Building High-performance Games
2. 3D Modeling Tools for Character and Environment Design
3. Animation Software for Creating Realistic Movements
4. Level Design Tools for Immersive Game Worlds
5. User Experience (UX) Design Techniques for Player Engagement
Game Publishing and Distribution
1. Platform Distribution Strategies for Global Game Releases
2. Game Licensing Solutions for Cross-platform Game Launches
3. DRM Tools for Protecting Digital Game Content
4. Game Patching Systems for Real-time Updates and Bug Fixes
5. Indie Game Publishing Platforms for Independent Developers
Mobile Game Development
1. Mobile Game Engines for Cross-platform Game Development
2. In-app Purchase (IAP) Strategies for Mobile Game Monetization
3. Ad-supported Models for Free-to-play Mobile Games
4. Ul Design Tools for Mobile Game Optimization
5. Player Retention Strategies for Mobile Game Apps
Esports and Competitive Gaming
1. Tournament Management Platforms for Esports Events
2. Live Streaming Platforms for Competitive Game Broadcasting
3. Sponsorship Deal Management for Esports Teams

4. Esports Player Recruitment Platforms



5. Event Organization Solutions for Large-scale Esports Tournaments
Game Monetization and Revenue Models

1. Freemium Game Models for Monetizing Free-to-play Games

2. In-app Purchase (IAP) Models for Maximizing Game Revenue

3. Microtransaction Strategies for Mobile and Console Games

4. Subscription-based Models for Game Access

5. Merchandise Sales Platforms for Game-related Products

3. Complex Multi-Domain Knowledge Bases and Example CfS

Here are examples of complex multi-domain knowledge bases and corresponding Calls for Solution (CfS)
for Video Games:

Example 1: Enhancing Game Monetization with Al-driven Player Analytics, In-app Purchases, and Live
Streaming Integration

¢ Domains: Game Monetization, Game Analytics and Player Insights, Live Streaming and Cloud
Gaming.

¢ Required Knowledge Bases:
1. Al-driven Player Behavior Analytics for Optimizing In-app Purchases
2. Game Monetization Models for Maximizing Revenue through Microtransactions
3. Live Streaming Integration for Increased Game Visibility and Engagement
4. Game Performance Analytics for Retaining High-value Players

e CfS Example: "We are seeking a solution to enhance game monetization with Al-driven player
analytics, in-app purchase strategies, and live streaming integration, focusing on increasing
revenue, improving player retention, and growing the streaming audience."

Example 2: Optimizing Cross-platform Game Development with Cloud Gaming, Al in Game Design, and
Player Engagement Analytics

e Domains: Cross-platform Game Development, Cloud Gaming, Game Analytics and Player
Insights.

¢ Required Knowledge Bases:
1. Cloud Gaming Infrastructure for Cross-platform Support
2. Al-driven Game Design Solutions for Enhanced Player Experience

3. Player Engagement Metrics for Tracking Multi-platform Performance



4. Cross-play Support Tools for Seamless Multiplayer Integration

e CfS Example: "We need a solution to optimize cross-platform game development with cloud
gaming, Al in game design, and player engagement analytics, focusing on improving player
experience across platforms, reducing latency in cloud gaming, and enhancing engagement
metrics."

Example 3: Advancing Esports with VR/AR Game Development, Sponsorships, and Live Event
Management

o Domains: Esports and Competitive Gaming, VR and AR in Gaming, Game Marketing and
Community Engagement.

¢ Required Knowledge Bases:
1. VR and AR Solutions for Immersive Esports Games
2. Sponsorship Deal Management for Esports Events
3. Live Event Management Platforms for Esports Tournaments
4. Community Engagement Strategies for Growing Esports Audiences

e CfS Example: "We are seeking a solution to advance esports with VR/AR game development,
sponsorship deals, and live event management, focusing on creating immersive gaming
experiences, securing sponsorships, and organizing large-scale competitive events."

This breakdown demonstrates how iSPAI’s platform can support the Video Games industry across key
areas like game development, monetization, esports, and community engagement, while addressing
challenges in cross-platform optimization, cloud gaming, and real-time analytics.



