
 

Industry Template: Public Relations 
(Note: This is not intended to be a comprehensive example for any one industry. Rather, this is to be used as a starting point to define industry 

domains, representative knowledge bases within a particular domain, and sample solutions that could be called for by a Consumer. Unsure 

where to begin? Start here and expand. Have a better idea? Start there and run with it. Either way, you build it, you own it. We simply make 

owning your knowledge possible.) 

 

Here’s the breakdown for Public Relations (PR), using the same structure of domains, high-impact 

knowledge bases (KBs), and multi-domain combinations. 

1. Public Relations Domains and Categories of Content 

Below are potential domains for Public Relations, with representative categories of content for each 

domain: 

1. Corporate Communications 

o Categories: Press Releases, Corporate Messaging, Media Relations, Internal 

Communications, Executive Communications, Crisis Communication, Corporate Social 

Responsibility (CSR). 

2. Media Relations 

o Categories: Media Outreach, Media Monitoring, Journalist Engagement, Press 

Conferences, Media Briefings, Interview Management, News Story Pitching. 

3. Crisis Management 

o Categories: Crisis Response Planning, Crisis Communications Strategy, Real-time Crisis 

Response, Crisis Management Training, Damage Control, Public Apologies, Post-crisis 

Reputation Management. 

4. Brand Reputation Management 

o Categories: Online Reputation Monitoring, Social Media Reputation, Brand Crisis 

Recovery, Negative Publicity Management, Customer Feedback Monitoring, Proactive 

Brand Communication, Review and Rating Management. 

5. Public Affairs and Government Relations 

o Categories: Lobbying, Legislative Affairs, Policy Advocacy, Government Relations, 

Political Consulting, Regulatory Communications, Stakeholder Engagement. 



6. Social Media PR 

o Categories: Social Media Engagement, Influencer PR, Crisis Response via Social Media, 

Social Media Monitoring, Community Engagement, Social Media Campaigns, Real-time 

Social Media Response. 

7. Event Management and PR 

o Categories: Event Planning, Product Launches, Press Events, Conferences and Seminars, 

Brand Activations, Red Carpet Events, Trade Shows, Online Webinars. 

8. Investor Relations 

o Categories: Financial Disclosures, Shareholder Communication, Quarterly Earnings 

Reports, Investor Meetings, Investor Presentations, IPO Communications, SEC Filings. 

9. Content Creation and Storytelling 

o Categories: Press Releases, Articles and Editorials, Corporate Blogs, Video Content, 

Visual Storytelling, Thought Leadership Pieces, White Papers. 

10. Crisis Prevention and Risk Management 

o Categories: Risk Analysis, Crisis Communication Planning, Media Risk Monitoring, 

Preventive Crisis Management, Stakeholder Risk Awareness, Media Training for Crisis 

Scenarios. 

11. Influencer Relations and Digital PR 

o Categories: Influencer Outreach, Sponsored Content, Influencer Campaigns, Influencer 

Event Participation, Digital Content Collaborations, Social Media Influencers, YouTube 

and TikTok Partnerships. 

12. Nonprofit PR and Advocacy 

o Categories: Nonprofit Branding, Fundraising Campaigns, Public Awareness Campaigns, 

Advocacy Communication, Volunteer Engagement, Grassroots Campaigning, Stakeholder 

Outreach. 

13. Corporate Social Responsibility (CSR) 

o Categories: CSR Communication, Sustainability Reporting, Social Impact Initiatives, CSR 

Campaigns, Community Outreach, Corporate Giving Programs, Environmental 

Responsibility. 

14. Thought Leadership and Executive PR 

o Categories: Executive Thought Leadership, Public Speaking Engagements, Executive 

Visibility, Personal Branding, Thought Leadership Articles, Industry Panels, Speaking 

Engagements. 

15. Measurement and Analytics in PR 



o Categories: PR Campaign Analytics, Media Impact Analysis, Social Media Metrics, Share 

of Voice, Sentiment Analysis, PR ROI, Real-time PR Monitoring. 

 

2. Examples of High-Impact Knowledge Bases for Each Category 

Here are five high-impact knowledge base examples for each domain in Public Relations: 

Corporate Communications 

1. Press Release Management Tools for Corporate Announcements 

2. Internal Communications Platforms for Consistent Messaging 

3. Executive Communications Tools for Effective Leadership Messaging 

4. Corporate Social Responsibility (CSR) Communication Platforms 

5. Crisis Communication Frameworks for Real-time Response 

Media Relations 

1. Media Monitoring Tools for Tracking Public Sentiment 

2. Media Outreach Platforms for Engaging Journalists 

3. Press Conference Management Solutions for Corporate Events 

4. News Story Pitching Platforms for High-profile Coverage 

5. Journalist Relationship Management Tools for Strategic Engagement 

Crisis Management 

1. Crisis Response Planning Solutions for Timely Response 

2. Real-time Crisis Communication Tools for Mitigating Damage 

3. Public Apology Management Platforms for Crisis Recovery 

4. Post-crisis Reputation Management Solutions for Brand Recovery 

5. Crisis Scenario Training Tools for Preparing Executives 

Brand Reputation Management 

1. Online Reputation Monitoring Tools for Social Media Tracking 

2. Brand Crisis Recovery Platforms for Managing Negative Publicity 

3. Customer Feedback Monitoring Tools for Real-time Reputation Insights 

4. Proactive Brand Communication Strategies for Crisis Prevention 

5. Review and Rating Management Platforms for Customer Interaction 



Public Affairs and Government Relations 

1. Policy Advocacy Platforms for Engaging Lawmakers 

2. Lobbying Tools for Influencing Public Policy 

3. Stakeholder Engagement Tools for Government Relations 

4. Public Affairs Monitoring Solutions for Regulatory Changes 

5. Government Relations Platforms for Legislative Affairs 

 

3. Complex Multi-Domain Knowledge Bases and Example CfS 

Here are examples of complex multi-domain knowledge bases and corresponding Calls for Solution (CfS) 

for Public Relations: 

Example 1: Optimizing Crisis Management with Real-time Communication, Social Media Monitoring, 

and Corporate Messaging 

• Domains: Crisis Management, Social Media PR, Corporate Communications. 

• Required Knowledge Bases: 

1. Crisis Communication Tools for Managing Public Crises in Real-time 

2. Social Media Monitoring Solutions for Tracking Public Sentiment 

3. Corporate Messaging Platforms for Consistent Internal and External Communication 

4. Crisis Scenario Planning and Training for Preparing Teams 

• CfS Example: "We are seeking a solution to optimize crisis management with real-time 

communication, social media monitoring, and corporate messaging, focusing on mitigating 

negative publicity, engaging stakeholders, and protecting brand reputation during crises." 

Example 2: Enhancing Media Relations with Digital PR, Influencer Engagement, and Press Release 

Automation 

• Domains: Media Relations, Digital PR, Influencer Relations. 

• Required Knowledge Bases: 

1. Media Outreach Tools for Engaging Journalists and Influencers 

2. Digital PR Solutions for Managing Online Publicity and Brand Awareness 

3. Influencer Engagement Platforms for Promoting Sponsored Content 

4. Press Release Automation Tools for Streamlining Corporate Announcements 



• CfS Example: "We need a solution to enhance media relations with digital PR, influencer 

engagement, and press release automation, focusing on increasing brand visibility, building 

relationships with journalists, and managing online publicity effectively." 

Example 3: Improving Corporate Social Responsibility (CSR) Campaigns with Measurement Tools, 

Community Outreach, and Sustainability Reporting 

• Domains: Corporate Social Responsibility (CSR), Thought Leadership and Executive PR, 

Measurement and Analytics in PR. 

• Required Knowledge Bases: 

1. CSR Communication Platforms for Promoting Social Impact Initiatives 

2. Thought Leadership Tools for Enhancing Executive Visibility in CSR 

3. Measurement and Analytics Tools for Tracking CSR Campaign Success 

4. Community Outreach Strategies for Engaging Local Stakeholders 

• CfS Example: "We are seeking a solution to improve CSR campaigns with measurement tools, 

community outreach strategies, and sustainability reporting, focusing on promoting corporate 

social responsibility, tracking the impact of CSR initiatives, and increasing executive thought 

leadership visibility." 

 

This breakdown demonstrates how iSPAI’s platform can support the Public Relations sector across key 

areas like corporate communications, media relations, crisis management, and CSR, while addressing 

challenges in real-time communication, reputation management, and influencer engagement. 

 


